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YS% chj¾Okmqr úYajúoHd,h 

isxy, yd ckikaksfõok wOHHkdxYh 

 
SINH 4001.04  ihsn¾ ixialD;sh yd ks¾udKd;aul l¾udka; 

 
mdGud,d fla;h SINH 4001.04  

mdGud,d tallfha ku ihsn¾ ixialD;sh yd ks¾udKd;aul l¾udka; 

tall w.h 04 

mdGud,d tallfha iïnkaëldrl fcHAIaG lÓldpd¾h fkarxc nKavdr  

mQ¾j wjYH;d ke; 

ye¢kaùu j¾;udk f;dr;=re yd ikaksfõok ;dlaIKh 

(Information and Communications technology: ICT) 

mokï fldg f.k f.dvkeÕ=Kq ixialD;sl m%jK;d 

iy tu.ska újD; jQ kj ixialD;sl yd$fyda 

ks¾udKd;aul (Cultural and/or Creative) l¾udka; 

fuu mdGud,d tallfha wOHhk lafIa;%hg wh;a fõ'   

mdGud,dfõ wruqKq • ihsn¾ ixialD;sh yd iïnkaO uQ,sl kHdhhka ms<sn|   

  mq¿,a wjfndaOhla ,nd §u'  

•  ks¾udKd;aul l¾udka; iy tajdfha iudc-wd¾Ól  

  miqìu y÷kd .ekSug wjldY ie,iSu' 

• ixLHdxl jHjidhl;ajh (Digital Entrepreneurship)  

 y÷kajd oSu iy wod< uDÿldx. iy wka;¾cd,  

 ls%hdldrlï ms<sn| m%dfhda.sl mqyqKqjla ,nd §u'  

wfmalaIs; bf.kqï M, • f;dr;=re yd ikaksfõok ;dlaIKh" kj udOH iy   

  iudch w;r we;s iyiïnkaOh úpdrd;aulj jgyd  

  .ekSu' 

• ;dlaIKh" ikaksfõokh" udOH yd ixialD;sh ms<sn|   

  kHdhhkaf.a uQ,sl ;¾lKhka wjfndaO lr .ekSu' 

• ks¾udKd;aul l¾udka; u; mokï jQ ixLHdxl   

  jHdjidhl;aj wjia:d y÷kd .ekSu'  

•  ixlLHdxl idlaIr;dj (Digital Literacy)" nyqudOH  

  idlaIr;dj (Multimedia Literacy) iy    

  wka;¾cd, ikkaksfõok m%ùK;ajh jeks ilLHdxl  

  jHdjidhl;aj l=Y,;d m%dfhda.sl Ndú;h u.ska  

  ÈhqKq lr .ekSu'  
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foaYkh ud;Dldj wkqud;Dldj b.ekaùï 
l%ufõoh$b.ekùfï 
ud¾.h 

meh 
.Kk 

ifudaOdks; uDÿ 
l=i,;d 

1 i;sh f;dr;=re hq.h iy 
cd,.; iudch (The 
information age and 
network society) 

f;dr;=re iy 
ikaksfõokh 
 
;dlaIKsl 
ksh;sjdoh 
(Technological 
determinism) 
 
;dlaIKfha iudc 
ksh;sjdoh (Social 
determinism of 
technology) 
 
;dlaIKh" udOH yd 
iudch 
 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 

2 i;sh ixLHdxl udOHfha 
uQ,sldx. (Elements of 
digital media) 
 

ixLHdxlSlrKh 
(Digitalization) 
 
cd,.; Ndjh 
(Networkedness) 
 
wka;¾ ls%hdldß;ajh 
(Interactivity) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$idlÉPd 

foaYk 
meh 02 
ksnkaOk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh  

3 i;sh -tu- Wmßf,aLkSh;ajh 
(Hypertextuality) 
 
iajhxls%h;ajh 
(Automation) 
 
o;a; ix.Dys; Ndjh 
(Databasedness) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$idlÉPd 

foaYk 
meh 02 
ksnkaOk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy 
úpdrd;aul úka;kh 

4 i;sh -tu- ;d;aúldhudk;ajh 
(Virtuality) 
 
rhsfidauh 
(Rhizome) 
 
iudlrKh 
(Simulation) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$idlÉPd 

foaYk 
meh 02 
ksnkaOk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy 
úpdrd;aul úka;kh 

5 i;sh ixLHdxlSlD; iudc 
Ôú;h (digitalization 
of social  life) 
 

ksIamdolfhda" 
mdßfNda.slfhda iy 
ksIamdok- Ndú;dj 
(Produsage)  
 
wka;¾ udOH 
w;a±lSu (Trans-
media experience)  
 

foaYk$mß.Kld.dr 
m%dfhda.sl mqyqKqj 
(Computer lab 
practicals) 

foaYk 
meh 02 
m%dfhda.sl 
mqyqKq 
meh 02 

wka;¾cd, 
ikaksfõok l=Y,;d 

6 i;sh wNsidß;d udOH 
(Convergent media) 

;dlaIKsl" kshduk 
yd udOH l¾udka; 
wNsidß;dj 
(Technological, 
regulatory and 
media industry 
convergence) 
kj udOH w;a±lSu 
(New media 
experience) 
 

foaYk$mß.Kld.dr 
m%dfhda.sl mqyqKqj 
(Computer lab 
practicals) 

foaYk 
meh 02 
m%dfhda.sl 
mqyqKq 
meh 02 

wka;¾cd, 
ikaksfõok l=Y,;d 
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7 i;sh wNsidß;d ixialD;sh 
(Convergence culture) 

wka;¾ udOH (Cross-
media) 
 
iyNd.s;aj udOH 
ixialD;sh 
(Participatory media 
culture) 
 
iduQysl {dkh 
(Collective 
intelligence) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 

8 i;sh uOH jdr mÍlaIKh 
9 i;sh ixLHdxl úfNaokh 

(Digital divide) 
 

f.da,Sh wka;¾cd, 
Ndú;h  
 
Ndú;h yd 
úia;drKh 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh$úpdrd;aul 
úka;kh iy 
wka;¾cd, 
ikaksfõok l=Y,;d 

10 i;sh -tu- foaYSh ixLHdxl 
úfNaokh (Domestic 
digital divide) 
 
f.da,Sh ixLHdxl 
úfNaokh (Global 
digital divide) 
 
 
mrïmrdkql+, 
ixLHdxl úfNaokh 
(Generational 
digital divide) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh$úpdrd;aul 
úka;kh iy 
wka;¾cd, 
ikaksfõok l=Y,;d 

11 i;sh iqmÍlaIKh yd 
iqrlaIdj (Surveillance 
and security)   

 
iqmÍlaIKh yd 
md,kh 
(Surveillance and 
control)  

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úpdrd;aul úka;kh 
iy wka;¾cd, 
ikaksfõok l=Y,;d 

12 i;sh -tu- jdKscH yd 
foaYmd,ksl 
iqmÍlaIKh yd 
fm!oa.,sl;ajh 
(Commercial, 
political surveillance 
and privacy) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úpdrd;aul úka;kh 
iy wka;¾cd, 
ikaksfõok l=Y,;d 

13 i;sh ishn¾ foaYmd,kh 
(Cyber politics) 

fjí 2'0 iy 
foaYmd,kh (Web 
2.0 and politics) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úpdrd;aul úka;kh 
iy wka;¾cd, 
ikaksfõok l=Y,;d 

14 i;sh -tu- ixLHdxl 
wkkH;dj iy 
foaYmd,kh (Digital 
identity and politics) 
 
ixLHdxl ls%hdjdoh 
(Digital activism) 

foaYk$mß.Kld.dr 
m%dfhda.sl mqyqKqj 
(Computer lab 
practicals) 

foaYk 
meh 02 
m%dfhda.sl 
mqyqKq 
meh 02 

úpdrd;aul úka;kh 
iy wka;¾cd, 
ikaksfõok l=Y,;d 

15 i;sh fm!oa.,sl íf,d.a wvú bÈßm;a lsÍï (Presentations of personal blogs) 
16 i;sh cx.u udOH iy 

ffoksl Ôú;h 
(Mobile media and 
everyday life) 
 

cx.u udOH( 
b;sydih" 
foaYm,kh yd 
iudc Ôú;h 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 
 
 
 

foaYk 
meh 02 

cx.u udOH 
ikaksfõok l=Y,;d 
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17 i;sh iudc udOH (Social 
media) 

;d;aúldhudk m%cdj 
(Virtual community) 
 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy iudc 
udOH mßYS,k 
l=Y,;d 

18 i;sh -tu- cd,.; mqoa.,jdoh 
(Network 
individualism) 
 
NdIdj" ;dlaIKh 
yd fi!yd¾oH 
ikaksfõokh 
(Language, 
technology and 
phatic 
communication) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy iudc 
udOH mßYS,k 
l=Y,;d 

19 i;sh mrs.Kl l%Svd iy 
lS%vd ixialD;sh 
(Games and gaming 
culture) 
 

mß.Kl lS%vd" 
iudlrKh iy 
;d;aúldhudk 
h:d¾:h (Games, 
simulation and 
virtual reality) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy 
ikaksfõok l=Y,;d 

20 i;sh -tu- mß.Kl lS%vd 
ixialD;sh (Gaming 
culture) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy 
ikaksfõok l=Y,;d 

21 i;sh mYapdoA udkj iudch 
(posthuman society) 

mYapdoa udkjhd 
(Posthuman)  
 
ihsfnd.a iy 
wejgd¾ (Cyborg and 
avatar)  

foaYk$ks¾ÈIag f,aLk 
mßYS,kh$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy 
ikaksfõok l=Y,;d 

22 i;sh ixLHdxl 
jHdjidhla;jh 
(Digital 
entrepreneurship) 
 

wka;¾cd,hSh 
jHdmdr (Online 
business)  

foaYk$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh" 
ikaksfõok iy 
jHdjidhl;aj 
l=Y,;d 

23 i;sh -tu- wka;¾cd,hSh uqo,a 
bmhSï l%u 
(methods of earning 
money online) 

foaYk$foaYkh ;=< 
flfrk wka;¾cd,hSh 
bÈßm;a lsÍï (In class 
online presentations) 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh iy 
jHdmdrsl ikaksfõok 
l=Y,;d 

24 i;sh -tu- wka;¾cd,hSh uqo,a 
bmhSï l%u 
(methods of earning 
money online) 

mß.Kld.dr m%dfhda.sl 
mqyqKqj (Computer lab 
practicals) 

m%dfhda.sl 
mqyqKq 
meh 04 

úYaf,aIKd;aul 
wjfndaOh iy 
jHdmdrsl ikaksfõok 
l=Y,;d 

25 i;sh ks¾udKd;aul 
l¾udka;j, wdrïNh 
(Origin of creative 
industries) 

ye|skaùï yd 
ks¾jpk 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 

26 i;sh f.da,ShlrKh" 
ixLHdxlSrKh iy 
ks¾udKd;aul wjldY 
(Globalization, 
digitalization and 
creative spaces) 
 

f.da,ShlrKh yd 
ks¾udKd;aul 
l¾udka; i|yd 
wjldYh ks¾udKh 
ùu 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 

27 i;sh ks¾udKd;aul 
l¾udka; wdlD;s 
(Models of creative 
industries) 

hqfrdamh" tlai;a 
ckmoh" Ökh iy 
kef.kysr wdishdj 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 
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28 i;sh ks¾udKd;aul 
l¾udka; iy 
ixialD;sl wd¾Ólh 
(Creative industries 
and cultural 
economy) 
 

ixialD;sl wd¾Ólh 
(Cultural economy) 
 
ixialD;sl 
ksIamdokh 
(Production of 
culture) 

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 

29 i;sh f;dard.;a ixLHdxl jHdjihl l%u m%o¾Ykh lsÍu 
30 i;sh kj udOHfha iy 

ks¾udKd;aul 
l¾udka;j, wkd.;h 
(Future of new media 
and creative 
industries) 

kj udOH rdcH 
md,kh (New 
media governance)  

foaYk$ks¾ÈIag f,aLk 
mßYS,kh 

foaYk 
meh 02 

úYaf,aIKd;aul 
wjfndaOh 

 

we.hSï l%u 

uOH jdr mÍlaIKh 10% 
wka;¾cd,hSh ls%hdldrlï bÈßm;a lsÍu 10% 
jdr wjidk ,sÅ; mÍlaIKh 80% 

mßYS,kSh .%ka:  
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Kember, S. and Zylinska (2012) Life after New Media, Cambridge: MIT Press.  
McChesney, R. W. (2013)  Digital Disconnect: How Capitalism is Turning the Internet against Democracy,  
Miller, V. (2013) Understanding Digital Culture, New Delhi: Sage.  
Papacharissi, Z. (2010) A Private Sphere: Democracy in a Digital Age, Cambridge: Polity.  
Sheldon, P. (2015) Social Media: Principles and Applications, London: Lexington Books. 
Siapera, E. (2012) Understanding New Media, New Delhi: Sage.  
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mßYs,kSh uDÿldx. iy wka;¾cd, fhojqï  
Wordpress, Blogger, VideoScribe, Windows Movie Maker   
 

 

 

 

 

 
 


