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“Public Relations is the deliberate, planned and sustained effort to establish and maintain

mutual understanding between on organization and its publics.”

- Institute of Public Relations, USA

“Public relations is the art and social science of analyzing trends, predicting their
consequences, counselling organization leaders and implementing planned programs of

action which will serve both the organization’s and the public interest.”

- The 1978 World Assembly of Public Relations Associations in Mexico

“Public relations is the attempt by information persuasion and adjustment to engineer public
support for an activity, cause, movement or institution.”

- Edward L. Bernays

“Public Relations is the planned and sustained effort to establish and maintain goodwill and

understanding between an organization and its publics.”

- The Institute of Public Relations (IPR) 1987



“Public Relations is a combination of philosophy, sociology, economics, language,
psychology, journalism, communication and other knowledge into a system of human

understanding."

- Herbert M. Baus

“Merely human decency which flows from a good heart.”

- Charles Plackard

“Everything involved in achieving a favorable opinion."
- George F. Meredith
Former President of the American Pubic Relation Association

“The Management function which gives the same organized and careful attention to the asset
of goodwill as is given to any other major asset of business.”

- John W. Hill

"Public Relations is distinctive management function which helps establish and maintain
mutual lines of communication, understanding, acceptance and cooperation between an
organization and its publics; involves the management of problems or issues; helps
management to keep informed on and responsive to public opinion; defines and emphasizes
the responsibility of management to serve the public interest; helps management keep
abreast of and effectively utilize change, serving as an early warning system to help anticipate

trends; and uses research and sound and ethical communication as its principal tools.""

- Rex F. Harlow
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